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PROPIEDADES PSICOMETRICAS DE LA ESCALA ASMC
(APPEARANCE-RELATED SOCIAL MEDIA CONSCIOUSNESS
SCALE) EN POBLACION ADULTA DE BUENOS AIRES

Gongora, Vanesa; Berri, Pablo Alejandro
CONICET. Buenos Aires, Argentina.

RESUMEN

Las redes sociales visuales tienen un gran impacto en la vida de
las personas y en su imagen corporal. La escala ASMC evalua la
conciencia y vigilancia que tiene una persona sobre su apariencia
fisica en redes sociales. Objetivo: Evaluar las propiedades psico-
métricas de la escala ASMC (Appearance-Related Social Media
Consciousness Scale) en poblacion adulta de Buenos Aires. Par-
ticipantes: 638 adultos (295 hombres, 343 mujeres) entre 18 y
65 afios, usuarios de redes sociales. Instrumento: Escala de Con-
ciencia de la Apariencia en Redes Sociales consta de 13 items
con 7 opciones de respuesta. Resultados: Se realizé un analisis
factorial confirmatorio para evaluar la unidimensionalidad de la
escala. El modelo original mostré un pobre ajuste pero se obtuvo
un modelo re-especificado que evidencio un adecuado ajuste a
los datos (CFl =. 925, TLI =. 907, RMSEA =. 110 (.099 -. 122),
SMRS =. 047). Este modelo result6 invariante por género y edad.
La consistencia interna de esta version fue ? =. 95. Conclusion:
la escala ASMS mostré una excelente fiabilidad y adecuados ni-
veles de validez que resultaron similares a la version validada en
Espafa y a la escala original en adultos jovenes.
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ABSTRACT

PSYCHOMETRIC PROPERTIES OF THE ASMC SCALE
(APPEARANCE-RELATED SOCIAL MEDIA CONSCIOUSNESS
SCALE) IN THE ADULT POPULATION OF BUENOS AIRES

Visual social media has a major impact on people’s lives and on
their body image. The ASMC scale assesses a person’s aware-
ness and vigilance regarding their physical appearance on so-
cial media. Objective: To evaluate the psychometric properties
of the ASMC (Appearance-Related Social Media Consciousness
Scale) in an adult population of Buenos Aires. Participants: 638
adults (295 men, 343 women) aged 18 to 65, social media us-
ers. Instrument: Social Media Appearance Consciousness Scale
consisting of 13 items with 7 response options. Results: A con-
firmatory factor analysis was performed to assess the unidi-
mensionality of the scale. The original model showed a poor fit,

but a re-specified model was obtained that showed an adequate
fit to the data (CFl =. 925, TLI =. 907, RMSEA =. 110 (.099 -.
122), SMRS =. 047). This model was found to be invariant across
gender and age. The internal consistency of this version was ?
=. 95. Conclusion; The ASMS scale demonstrated excellent re-
liability and adequate levels of validity, which were similar to
the version validated in Spain and to the original scale in young
adults.
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