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RASGOS DE PERSONALIDAD PREDICTORES
DE LA ADICCION A INSTAGRAM

Abal, Facundo Juan Pablo; Lozzia, Gabriela; Garcia Diaz, Alcira Myriam

Universidad de Buenos Aires'. Buenos Aires, Argentina.

RESUMEN

El uso problematico de Instagram ha sido asociado con un dete-
rioro del bienestar psicolégico y la aparicion de conflictos en las
actividades diarias y/o en las relaciones interpersonales (Don-
nelly y Kuss, 2016, Lup, Trub y Rosenthal, 2015; Royal Society
For Public Health, 2017). Algunos autores enmarcan el estudio
de este patron desadaptativo como una adiccion conductual
(Andreassen y Pallesen, 2014). El objetivo de este estudio es
analizar el rol de los rasgos de personalidad como predictores
de los niveles de adiccion a Instagram. Colaboraron 450 usua-
rios de Instagram del area metropolitana de Buenos Aires (65%
mujeres) de 18 a 68 afios (Media=29.3, DE=10.8). Se adminis-
traron las versiones locales de la Escala de Adiccion a Instagram
de Bergen (Sanchez-Gonzalez, Perez-Sutil y Abal, 2019) y el Big
Five Inventory (Castro Solano, 2002). Previa corroboracion de
los supuestos se aplicé un analisis de regresion lineal multi-
ple (entrada forzada) con las dimensiones de los Cinco Grandes
como variables independientes. Los rasgos explicaron un 13%
de la varianza, F(5, 444) = 4,18, p < .001. S6lo Responsabilidad
(B = -.25, p = .003) y Neuroticismo (B = .21, p = .016) fueron
predictores significativos. Estos hallazgos estan en consonancia
con estudios internacionales.
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ABSTRACT

PERSONALITY TRAITS PREDICTIVE OF INSTAGRAM ADDICTION
Problematic use of Instagram has been associated with a de-
terioration in psychological well-being and the emergence of
conflict in daily activities and/or interpersonal relationships
(Donnelly & Kuss, 2016, Lup, Trub & Rosenthal, 2015; Royal So-
ciety for Public Health, 2017). Some authors frame the study
of this maladaptive pattern as a behavioral addiction (Andreas-
sen & Pallesen, 2014). The aim of this study is to analyze the
role of personality traits as predictors of Instagram addiction
levels. 450 Instagram users from the Buenos Aires metropolitan
area (65% women) between 18 and 68 years old collaborated
(Mean=29.3, SD=10.8). Local versions of the Bergen Insta-
gram Addiction Scale (Sanchez-Gonzalez, Perez-Sutil & Abal,
2019) and the Big Five Inventory (Castro Solano, 2002) were
administered. After corroborating the assumptions, a multiple

linear regression analysis (forced entry) was applied with the
dimensions of the Big Five as independent variables. The traits
explained 13% of the variance, F(5, 444) = 4.18, p < .001. Only
Conscientiousness (B = -.25, p = .003) and Neuroticism (B =
.21, p = .016) were significant predictors. These findings are
consistent with international studies.
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